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 Introduction 
 
So, you've decided you want to be your own boss and work as a 
freelance web designer. Congratulations! By purchasing this toolkit 

you’ve already made a smart business decision and put yourself 
way ahead of any potential competition. Your efforts go 

applauded, well done. 
 

Taking the first steps towards self employment or freelancing can 
be a difficult and uncertain time, especially if you have no 

business experience at all. You may have the required technical 
skills and the talent, but how do you start, or run a web design 
business?  

 
The information in this business toolkit is essentially to assist you 
with every aspect of what it takes to build and operate your very 
own successful web design business. In addition to this, you’ll also 

discover the insider secrets from an experienced freelance web 
developer of almost 10 years.  

 
So whether it be acting as a sole trader working from a home based office, or building a team 

of professionals in your own office space and offering various services of expertise. Whatever 
the reasons for you wanting you start your own business, I hope the information found in this 
toolkit helps you achieve your goals and ambitions.  


